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Assoc. Prof. Dr. Saowanee Sitchawat

Thammasat University's Faculty of Commerce and Accountancy

Apart from the effectual management, the indispensable thing serving as the key to successful

business is the communication with those related parties. The main media used by many businesses

to connect with those related parties is an annual report and a balance sheet report, a major tool

normally used to associate between business sectors and investors. But when our society is more

alert and pays attention to the concept of Corporate Social Responsibility; other stakeholders start

giving priority to the internal information of the enterprise. The regular balance sheet no longer
satisfies those who want complete data. Thus, a wide variety of reports is made.

FORMAT OF CSR REPORT

Initially, apart from the financial report, the making
of other reports often initiated by the company reveals
an attempt to provide vital information to certain group of
people. The former reports are made in the form of PR,
emphasizing on the qualitative presentation. Later, when
people are able to access to more information and harvest
more knowledge they are more aware of the importance
of sustainable development. Consequently, many
stakeholders place their higher expectation on
the company and call for the business to be socially
responsible continually to maintain social sustainability.
So the concept concerning about the stakeholder then is
taken into account when it comes to the making of annual
report. This can lead to the clarity among the publics
and subsequently they will have more confidence in

the company’s other missions.

In 2002 the Global Reporting Initiative or GRI published
the guidelines for making CSR report and it was updated
in 2006 with one additional guideline associated with
the presentation or disclosure of data which focuses on
sustainable business. As a result, the arrangement of
CSR report has been developed consecutively which is
based on the benefits of various groups of stakeholders
and the subject matters in the report cover many topics.
Qualitative data is accompanied with quantitative data,
particularly financial data. Since economy is the main
driving force of business and society as a whole,
the emphasis only on numeral profit in the balance sheet
known as Bottom Line has been modified by adding other
dimension to it which is turned to be Triple Bottom Line
or the presentation of three-dimensional operational
performances including economic (focusing on making
profits), social (giving priority to population especially

waorkers), and environmental aspects (underlining on
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resource consumption). The report features various topics
ranging from something close to our regular basis like
the fair employment, welfares, pleasurable environment
in the workplace, and the elimination or reduction of any
risks threatening to life and public facilities to the topics
far from our daily life like the mindful consumption of
natural resources and the replenishment of depleted
natural supplies.

In the Sustainability Report made by Siam Cement
Group in 2006, it indicates about the practical guidelines

to sustainability as following :

GUIDELINES FOR SUSTAINABILITY

To be a model for environmental, safety
and workplace hygiene management for business
sustainability.

Policy

1. Environmental Conservation

1.1 Develop the production process, machinery,
equipment and those products that have no
adverse environmental impact.

1.2 Control and reduce pollutants as well as the
discharge of waste and emission into the
environment.

1.3 Reduce waste from production an other
processes and put in place proper waste disposal
systems. The disposal of waste by landfilling will
be applied where no other options are available.
|dentify strategies to minimize the amount of
waste to be disposed outside SCG.

2. Natural Resources Conservation

2.1 Enhance the production process, machinery,
and technologies to reduce the consumption of
natural resources.

2.2 Conserve natural resources by reusing and
recycling or transforming by - products or waste
into fuel and raw material substitutes.

2.3 Rehabilitate the ecosystem where natural
resources are directly obtained for production.

3. Workplace Safety and Hygiene

3.1 Develop safe and hygienic products.

3.2 Improve workplace through ergonomics scheme
to ensure sale and healthy work environment.

3.3 Identify methods to prevent and reduce work —
relate accidents and injuries among employees,
contractors and external stakeholders.

3.4 Promote and enhance health consciousness
among employees and their families.

08 < “andq

4. Social Responsibility

4.1 Comply with all related work standards and
international agreements to either prevent
or reduce any possible adverse impacts.

4.2 Provide support to communities around SCG’s
plants through public participation for sustainable
development.

4.3 Promote a dialogue between SCG and the
surrounding communities as a channel to receive
their issues and concerns about projects that may
adversely affect them or complaints related to
SCG's operations.

4.4 Regularly disseminate Information to the public
concerning SCG’s environmental and safety
performance as well as other related issues.

BENEFITS OF CSR REPORT

Presently, CSR report becomes the main concern of

many businesses and it is also a part of the companies’

strategy.

In the CSR Report made in 2005/2006 by Merck

Thailand, it indicates about the operation of business with

CSR as shown in the following box :

CSR is an indispensable concern
when it comes to the commercial
operation of Merck Thailand because
when our staffs are happy and have
inspiration they can also bring
satisfaction to clients and stimulate
the next purchases. In return,

we can also keep our stakeholders
satisfied. Besides, our company can
eventually contribute and return
good things to society. Therefore,
the relation between social
responsibility and the operational
performance of the company is

certainly in the positive way.




Apart from serving as the connection between the
enterprise and those related parties, the report is as well
used as the data for setting up the plan or future invest-
ment since the process of making report involves with the
accumulation of additionally necessary data. In the future,
if there are the law enactments or new regulations issued
the enterprises can adjust themselves more quickly
because they already have the information bases.

Toyota Motor Thailand Co., Ltd. starts making
environmental report in 2002 and then readjusts to the
Sustainability Report in 2006 by using the past information
on environmental protection accumulated and reported in
the previous environmental report and comparing it with
the present data, thus obviously revealing the continuity in
the sustainable development.

The making of CSR report is a channel to mirror
the company’s transparency in operating the business.
Also, it serves as the media reflecting that the company
abides by the business agreements beneficial to many
stakeholders. In some other cases, it as well guides those
related parties to handle their duties more responsibly.

Momentarily, with advanced technology, the making
of report via website has become an alternative that can
tremendously help save the budget for buying paper and
printing works. More importantly, it is more convenient
and rapid. Information can be updated all the time
and distributed widely, complying with the concept of
“social responsibility” of the organization. Take PTT as
an example. The company indicates about the business
agreements that play their role in developing those
stakeholders” quality of lives so they can be self-reliant,
in terms of economic, social, and environmental aspects

as shown in the website on page 6.

CSR report is not useful only for the big enterprises
but it as well provides immense benefits to small
businesses, state enterprise, and government sectors
because the investors and those joint ventures start
paying more attention to the sustainable business with
the expectation not only on the numeral profit but also
accepting the remunerations from other kinds of
investment including good reputation from being valuable
members of society, trustworthiness from being the fair
partners and being the generous organization. These
abstract remunerations are derived from the operation of
business with CSR, and the publics are informed of their
social responsibility via this CSR report.
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