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À“°°≈à“«∂÷ß·π«§‘¥§«“¡√—∫º‘¥™Õ∫µàÕ —ß§¡¢ÕßÕß§å°√µà“ßÊ
(Corporate Social Responsibility : CSR) „πªí®®ÿ∫—π
Õ“®‰¡à„™à‡√◊ËÕß·ª≈°„À¡à À“°·µà‡ªìπ‡√◊ËÕß∑’Ë‰¡àßà“¬π—°„π°“√∑” CSR
Õ¬à“ß∂Ÿ°µâÕß ‡æ◊ËÕ„Àâ‡°‘¥ª√–‚¬™πå·≈–ª√– ‘∑∏‘¿“æ Ÿß ÿ¥µàÕ —ß§¡
‡ªìπ ”§—≠ Õ’°∑—Èß¡’ à«π àß‡ √‘¡„ÀâÕß§å°√°â“« Ÿà§«“¡ ”‡√Á®‰¥â
æ√âÕ¡Ê °—π Õ—π‡ªìπ°≈¬ÿ∑∏å·∫∫ Win-Win Solution ∫√‘…—∑
¡“¬ ·∫√π¥å ‡Õ‡¬π ’́Ë ®”°—¥ ®÷ß‰¥â®—¥ß“π —¡¡π“‡™‘ßªØ‘∫—µ‘°“√
„πÀ—«¢âÕ çCSR : Fit for Youé ‡æ◊ËÕ¡ÿàß‡πâπ„Àâ‡°‘¥°“√∫Ÿ√≥“°“√
§«“¡√Ÿâ„π°“√∑” CSR Õ¬à“ß¡’°≈¬ÿ∑∏å ∑’Ë‚√ß·√¡·Õ¡∫“ ´“‡¥Õ√å
°√ÿß‡∑æœ ‡¡◊ËÕ«—π∑’Ë 24 ‡¡…“¬π ∑’Ëºà“π¡“

‚
Though the concept of CSR can ring a bell to
many people, it is not an easy mission to do CSR
properly in order to bring optimal benefits and
effectiveness to society and simultaneously excel
an organization regarded as a win-win
solution strategy. My Brand Agency Co., Ltd.
then organized a practical seminar on çCSR :
Fit for Youé at the Ambassador Hotel on April
24, aiming at creating integrated knowledge
in doing CSR with proper tactics.

A first guest speaker Dr. Suthisakdi Kraisornsutasinee,

a lecturer at Thammasat University’s Faculty of Commerce and

Accountancy and CSR expert, noted that at present business

sector, whether small or large ones, pays tremendous attention

to CSR. According to the Global Brand Ranking scheme

launched by the MilwordBrown Optinor which made a survey

of more than 40,000 brands worldwide, any company that

¥¬¡’«‘∑¬“°√ºŸâ‡™’Ë¬«™“≠¥â“π CSR „Àâ‡°’¬√µ‘

¡“√à«¡∫√√¬“¬ ∑à“π·√° §◊Õ ¥√. ÿ∑∏‘»—°¥‘Ï
‰°√ √ ÿ∏“ ‘π’ Õ“®“√¬åª√–®”§≥–æ“≥‘™¬-

»“ µ√å·≈–°“√∫—≠™’ ¡À“«‘∑¬“≈—¬∏√√¡»“ µ√å

‰¥â· ¥ß§«“¡‡ÀÁπ«à“ „πªí®®ÿ∫—πÕß§å°√∏ÿ√°‘®

‰¡à«à“‡≈Á°À√◊Õ„À≠àµà“ß„Àâ§«“¡ ”§—≠°—∫ CSR

‡ªìπÕ¬à“ß¡“° ®“°°“√®—¥Õ—π¥—∫ Global Brand

Ranking ¢Õß MilwordBrown Optinor ∑’Ë‰¥â¡’°“√ ”√«®·∫√π¥å

°«à“ 40,000 ·∫√π¥å ∑—Ë«‚≈°æ∫«à“ ·∫√π¥å∑’Ë¡’°“√∑” CSR

Õ¬à“ß®√‘ß®—ß¡’ à«π ”§—≠∑”„Àâ·∫√π¥å·¢Áß·°√àß¢÷Èπ‰¥â Õ“®“√¬å

 ÿ∑∏‘»—°¥‘Ï°≈à“««à“ çCSR ‡À¡◊Õπ ‘Ëß®”‡ªìπ∑’Ë∫√‘…—∑µâÕß∑”

°“√«“ß°≈¬ÿ∑∏å CSR ‰¡à‡æ’¬ß·µà‡ªìπ°“√¡Õß®“°¿“¬„π Ÿà¿“¬πÕ°

(Inside-out) ‡∑à“π—Èπ  ‘Ëß∑’Ë®”‡ªìπ‰¡à·æâ°—π §◊Õ °“√¡Õß®“°

¿“¬πÕ°¡“ Ÿà¿“¬„π (Outside-in) ‡√“µâÕß¡Õß®“°¿“¬πÕ°«à“¡’

ªí®®—¬√Õß√—∫‡æ’¬ßæÕÀ√◊Õ‰¡à ‡™àπ ∂â“‡√“Õ¬“°√’‰´‡§‘≈º≈‘µ¿—≥±å

°ÁµâÕß¥Ÿ«à“¡’§π∑’Ë√—∫∑”‡√◊ËÕßπ’ÈÀ√◊Õ‰¡à ∂â“‰¡à¡’·¡â‡√“®–Õ¬“°∑”

·µà°Á‡ªìπ‰ª‰¡à‰¥âé



«‘∑¬“°√
seriously adopted CSR as its main policy could successfully

strengthen its brand. Dr. Suthisakdi said that “CSR is a must

and all company should do it. CSR strategy is not involved

with only the inside-out process but the outside-in perception

as well. We need to look outside in to make sure that what

we want to do can meet the outside demand. For example, if

we want to recycle unused materials we need to see whether

there are people who can take responsibility of this project.

If not, it is impossible to run the campaign since it might turn

fruitless.”

Dr. Pipat Yodpruektikarn, a director of Thaipattana

Institute who also joined the event, added that the golden rule

of doing CSR is “to make it good” which is different from

“doing good thing” that might involve a donation of money

or things. But “making it good” means all staffs must be

responsible for their own job wholeheartedly. So members of

the organization can join forces together to do CSR, with no

need of money. Therefore, to do CSR is to harmonize one’s

responsibility with the business which serves as the major

guideline of CSR worldwide. According to the Securities and

Exchange Commission, CSR guidance can be categorized into

four levels including (1) legal compliance (2) a company’s

economic benefit (3) business ethics and (4) voluntary

practices.

“Before doing CSR, the company should first realize

which level is suitable to its organization. Sometimes a new

organization can’t do all levels of CSR. So it needs to figure

out where its starting point is and how to make it compatible

with the nature of the organization in order to attain fullest

effectiveness,” said Dr. Pipat.

He added that while doing CSR the organization must

scrutinize itself through these three words including

“sincerity”, “time devotion”, and “determination”. Sincerity

means taking responsibility fully and seriously. It is not

a vision but a tangible action. To develop the organization is to

allow all staffs at all levels to participate in the company’s

activities and to promote corporate governance in the

organization. Time devotion involves systematic and

consistent procedures of doing CSR. Determination reflects

strong resolution in working with the concept that entire

society is like our customers. So working for society demands

strong determination in the same way we do it with our

customers.”

Dr. Pipat added that before doing CSR a company should

start with the selective issue and CSR strategic initiative

by analyzing strong and weak points of the organization to

prepare a working strategy and look for social synergies and

an outcome statement. Doing CSR is not different from

running a business which requires a professional team to

complete a mission and reduce possible risks and failures that

might happen to the organization.

Ajarn Anantachai Yuraprathom, a lecturer of Thammasat

University’s Southeast Asia Project, expressed his viewpoint
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                                                        Õ’°∑à“π

§◊Õ ¥√.æ‘æ—≤πå ¬Õ¥æƒµ‘°“√ ºŸâÕ”π«¬°“√  ∂“∫—π‰∑¬æ—≤πå

„Àâ§«“¡‡ÀÁπ‡°’Ë¬«°—∫°“√∑” CSR «à“ À—«„® ”§—≠¢Õß°“√∑”

CSR §◊Õ ç°“√∑”„Àâ¥’é ´÷Ëßµà“ß®“°°“√∑”¥’ °“√∑”¥’Õ“®

‡ªìπ°“√∫√‘®“§‡ß‘πÀ√◊Õ ‘Ëß¢Õß ·µà°“√∑”„Àâ¥’À¡“¬∂÷ß°“√∑”

Àπâ“∑’Ë¢Õßµ—«‡Õß„Àâ¥’ ∑ÿ°§π„πÕß§å°√ “¡“√∂∑” CSR √à«¡°—π

‰¥â‚¥¬‰¡àµâÕß„™â‡ß‘π ‡æ√“–©–π—Èπ°“√∑” CSR §◊Õ °“√º “π

§«“¡√—∫º‘¥™Õ∫„Àâ‡ªìπ‡π◊ÈÕ‡¥’¬«°—π°—∫∏ÿ√°‘® ´÷Ëß∂◊Õ‡ªìπ∑‘»∑“ß

„π°“√∑” CSR ∑—Ë«‚≈° µ“¡·π«ªØ‘∫—µ‘ CSR ∑’Ë ”π—°ß“π°”°—∫

À≈—°∑√—æ¬å·≈–µ≈“¥À≈—°∑√—æ¬å (°≈µ.) ‰¥â®—¥∑”¢÷Èπ ‚¥¬·∫àß‡ªìπ

4 √–¥—∫ §◊Õ √–¥—∫∑’Ë 1 °“√ªØ‘∫—µ‘µ“¡°ÆÀ¡“¬ √–¥—∫∑’Ë 2

ª√–‚¬™πå∑“ß‡»√…∞°‘®¢ÕßÕß§å°√ √–¥—∫∑’Ë 3 ®√√¬“∫√√≥

∑“ß∏ÿ√°‘® ·≈–√–¥—∫∑’Ë 4 ∑”‚¥¬§«“¡ ¡—§√„®é ¥√.æ‘æ—≤πå

°≈à“««à“ ç®ÿ¥‡√‘Ë¡µâπ¢Õß°“√∑” CSR µâÕß∂“¡°àÕπ«à“Õß§å°√

‡À¡“– ¡°—∫°“√∑” CSR „π√–¥—∫‰Àπ ∫“ß§√—ÈßÕß§å°√„À¡à

Õ“®‰¡à “¡“√∂∑”‰¥â„π∑ÿ°√–¥—∫ ¥—ßπ—ÈπµâÕß√–≈÷°‡ ¡Õ«à“ ‡√“¡’

®ÿ¥‡√‘Ë¡µâπ∑’Ëµ√ß‰Àπ ·≈–∑”Õ¬à“ß‰√®÷ß®–‡À¡“– ¡°—∫Õß§å°√

¢Õß‡√“·≈–∑”„Àâ‡°‘¥ª√– ‘∑∏‘¿“æ Ÿß ÿ¥é

¥√.æ‘æ—≤πå°≈à“«‡æ‘Ë¡‡µ‘¡«à“ „π°“√∑” CSR Õß§å°√µâÕß

µ√«® Õ∫µ—«‡Õß®“° 3 §” §◊Õ ç®√‘ß„®é ç„Àâ‡«≈“é ·≈– ç∑ÿà¡‡∑é
®√‘ß„® §◊Õ §«“¡√—∫º‘¥™Õ∫„π°“√ªØ‘∫—µ‘Õ¬à“ß®√‘ß®—ß ´÷Ëß‰¡à‰¥â

‡ªìπ·§à‡æ’¬ß«‘ —¬∑—»πå ·µàµâÕß¡’°“√∑”®√‘ß ´÷Ëß„π°“√æ—≤π“§«√

‡√‘Ë¡®“°°“√ √â“ß°“√¡’ à«π√à«¡¢Õßæπ—°ß“π∑ÿ°§π ∑ÿ°√–¥—∫

√«¡‰ª∂÷ß°“√¡’∏√√¡“¿‘∫“≈ (CG) „πÕß§å°√ „Àâ‡«≈“ À¡“¬∂÷ß

°“√∑” CSR ·∫∫‡ªìπ°√–∫«π°“√·≈–¡’§«“¡µàÕ‡π◊ËÕß ∑ÿà¡‡∑ §◊Õ

‰¡à«à“®–¡’¡“µ√∞“π„¥Ê
∑’Ë‡°’Ë¬«°—∫ CSR ÕÕ°¡“°Áµ“¡
°“√æ—≤π“°“√¢—∫‡§≈◊ËÕπ CSR

„Àâ Õ¥§≈âÕß°—∫·µà≈–Õß§å°√π—Èπ
µâÕß¡ÕßÕ¬à“ß‡ªìπ√–∫∫

‚¥¬º “π CSR ‡¢â“‰ªÕ¬Ÿà„π∑ÿ° à«π
¢Õß°√–∫«π°“√∏ÿ√°‘®

Õß§å°√µâÕß¡’µ—Èß·µà«‘ —¬∑—»πå
·≈–æ—π∏°‘® ≈ß¡“ Ÿà°≈¬ÿ∑∏å
„π°“√∑”∏ÿ√°‘®∑’Ë‡™◊ËÕ¡‚¬ß°—∫
§«“¡ “¡“√∂¢ÕßÕß§å°√
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that “No matter what CSR standards come out, the develop-

ment of CSR motion in order to be compatible with each

organization must be done systematically by integrating CSR

into all parts of business procedures. The organization must

first have vision and mission and then go down to its strategy

in running a business that corresponds with the company’s

competence. Although the organization will have a section that

is particularly responsible for this mission, it is necessary to do

CSR at all levels of the organization.”

Dr. Suthisakdi added that “To establish CSR strategy, the

company needs to find the right one that fits its organization.

Therefore, the selective issues and solution guideline must

bring some values, too. Just in  a case of global warming, most

organizations follow suit in making a campaign on the use of

fabric bag. That is a good thing. But can we do other things

more than that? This is a question that most companies must

try to figure out how they can create values to their organiza-

tion and society. Doing CSR at the organizational level is not

enough. It should have cooperation in solving various problems

of many sectors. The executives of each organization should

have a meeting and discuss over the issue together which can

trigger some changes in the policy at the governmental level.”

Thanks to this seminar, several organizations have already

received answers for these questions : “What CSR fit to you?”

and “How CSR is important to the organization?”. The main

concept of integrating business operation with CSR practice is

to determine the organization’s vision and mission in order to

establish effective strategy in a more creative way which

serves as the major factor for driving and developing CSR

with unique and efficient manners. Besides, CSR must be

implemented systematically and consistently which can

lead to fruitful achievement of the organization and the

sustainable development of society as a whole.

°“√¡ÿàß¡—Ëπµ—Èß„®„π°“√∑”ß“π ¡Õß«à“ —ß§¡‡ª√’¬∫‡ ¡◊Õπ°—∫≈Ÿ°§â“

(Social as Customer) ©–π—Èπ°“√∑”ß“π„Àâ —ß§¡®÷ß®”‡ªìπµâÕß∑ÿà¡‡∑

„Àâ‡À¡◊Õπ°—∫°“√„ à„®≈Ÿ°§â“‡™àπ°—π

‚¥¬„π°“√∑” CSR ¥√.æ‘æ—≤πå°≈à“««à“ µâÕß‡√‘Ë¡µ—Èß·µà

°“√‡≈◊Õ°ª√–‡¥Áπ∑“ß∑’Ë‡À¡“– ¡ (Selective Issue) °“√«“ß

°≈¬ÿ∑∏å„π°“√∑” CSR (Strategic Initiative) ‚¥¬«‘‡§√“–Àå®ÿ¥ÕàÕπ

·≈–®ÿ¥·¢Áß¢ÕßÕß§å°√‡æ◊ËÕ«“ß¬ÿ∑∏»“ µ√å„π°“√∑”ß“π √«¡‰ª

∂÷ß°“√¡ÕßÀ“æ—π∏¡‘µ√ (Social Synergies) ·≈–°“√√“¬ß“πº≈

(Outcome Statement) ‡æ√“–„π°“√∑” CSR ‰¡à·µ°µà“ßÕ–‰√

°—∫°“√∑”∏ÿ√°‘®∑’ËµâÕß¡ÕßÀ“ºŸâ‡™’Ë¬«™“≠¡“‡µ‘¡‡µÁ¡‡æ◊ËÕ≈¥

§«“¡‡ ’Ë¬ß„π°“√≈â¡‡À≈«¢ÕßÕß§å°√

Õ“®“√¬åÕπ—πµ™—¬ ¬Ÿ√ª√–∂¡ Õ“®“√¬åª√–®”‚§√ß°“√

‡Õ‡™’¬µ–«—πÕÕ°‡©’¬ß„µâ ¡À“«‘∑¬“≈—¬∏√√¡»“ µ√å ‰¥â· ¥ß

§«“¡§‘¥‡ÀÁπ«à“ ç‰¡à«à“®–¡’¡“µ√∞“π„¥Ê ∑’Ë‡°’Ë¬«°—∫ CSR

ÕÕ°¡“°Áµ“¡ °“√æ—≤π“°“√¢—∫‡§≈◊ËÕπ CSR „Àâ Õ¥§≈âÕß°—∫

·µà≈–Õß§å°√π—ÈπµâÕß¡ÕßÕ¬à“ß‡ªìπ√–∫∫ ‚¥¬º “π CSR ‡¢â“‰ª

Õ¬Ÿà„π∑ÿ° à«π¢Õß°√–∫«π°“√∏ÿ√°‘® Õß§å°√µâÕß¡’µ—Èß·µà«‘ —¬∑—»πå

·≈–æ—π∏°‘® ≈ß¡“ Ÿà°≈¬ÿ∑∏å„π°“√∑”∏ÿ√°‘®∑’Ë‡™◊ËÕ¡‚¬ß°—∫§«“¡

 “¡“√∂¢ÕßÕß§å°√ ·¡â«à“Õß§å°√®–¡’Àπà«¬ß“π∑’Ë√—∫º‘¥™Õ∫

‡√◊ËÕßπ’È‚¥¬‡©æ“– ·µà°“√®–∑” CSR „Àâª√– ∫§«“¡ ”‡√Á®π—Èπ

®”‡ªìπµâÕß∑”„Àâ≈ß‰ª„π∑ÿ° à«π¢ÕßÕß§å°√®√‘ßÊé

πÕ°®“°π’È ¥√. ÿ∑∏‘»—°¥‘Ï‰¥â°≈à“«‡æ‘Ë¡‡µ‘¡«à“ ç°“√«“ß°≈¬ÿ∑∏å

CSR π—ÈπµâÕß¡Õß∂÷ß®ÿ¥∑’Ë‡À¡“– ¡∑’Ë ÿ¥°—∫Õß§å°√ ©–π—Èπ„π

°“√ ‡≈◊Õ°ª√–‡¥Áπ·≈–«‘∏’°“√·°âªí≠À“µâÕß¡Õß„π¡ÿ¡∑’Ë®– “¡“√∂

 √â“ß§ÿ≥§à“ÕÕ°¡“„Àâ‰¥â Õ¬à“ßª√–‡¥Áπªí≠À“‚≈°√âÕπ‡√“®–

‡ÀÁπ«à“Õß§å°√ à«π„À≠à®–√≥√ß§å„π‡√◊ËÕß¢Õß°“√„™â∂ÿßºâ“ ´÷Ëß‡ªìπ

‡√◊ËÕß∑’Ë¥’ ·µà∂“¡«à“‡√“ “¡“√∂∑”Õ–‰√‰¥â¡“°°«à“π—ÈπÀ√◊Õ‰¡à

º¡«à“ª√–‡¥Áπ„π≈—°…≥–π’È‡ªìπ‚®∑¬å∑’ËÕß§å°√µà“ßÊ µâÕß§‘¥«à“®–

 √â“ß§ÿ≥§à“„Àâ‡°‘¥¢÷Èπ°—∫Õß§å°√·≈– —ß§¡‰¥âÕ¬à“ß‰√ ´÷Ëß‰¡à‡æ’¬ß

·µà°“√∑” CSR „π√–¥—∫Õß§å°√‡∑à“π—Èπ ·µà§«√¡’§«“¡√à«¡¡◊Õ

„π°“√·°â‰¢ªí≠À“µà“ßÊ „π√–¥—∫¿“§ à«π ‚¥¬ºŸâ∫√‘À“√¢Õß

·µà≈–Õß§å°√§«√ª√–™ÿ¡√à«¡°—π∑—ÈßÕÿµ “À°√√¡ ®÷ß®–∑”„Àâ‡°‘¥

°“√º≈—°¥—π„Àâ¡’°“√‡ª≈’Ë¬π·ª≈ß„π√–¥—∫π‚¬∫“¬¿“§√—∞‰¥âé

®“°ß“π —¡¡π“„π§√—Èßπ’È À≈“¬Ê Õß§å°√§ß‰¥â§”µÕ∫

·≈â««à“ çWhat CSR fit to you?é CSR ¡’§«“¡ ”§—≠µàÕÕß§å°√

Õ¬à“ß‰√ ´÷Ëß·π«§‘¥„π°“√º ¡º “π°√–∫«π°“√¥”‡π‘π∏ÿ√°‘®

§«∫§Ÿà‰ª°—∫°“√· ¥ß§«“¡√—∫º‘¥™Õ∫µàÕ —ß§¡·≈– ‘Ëß·«¥≈âÕ¡π—Èπ

ª√–‡¥Áπ ”§—≠ §◊Õ °“√°”Àπ¥«‘ —¬∑—»πå·≈–æ—π∏°‘®¢ÕßÕß§å°√

„π°“√ √â“ß √√§å°≈¬ÿ∑∏å„Àâ¡’ª√– ‘∑∏‘¿“æ ´÷Ëß‡ªìπªí®®—¬À≈—°

„π°“√¢—∫‡§≈◊ËÕπ·≈–æ—≤π“ CSR Õ¬à“ß¡’‡Õ°≈—°…≥å·≈–¡’

ª√– ‘∑∏‘¿“æ √«¡∂÷ß°“√¥”‡π‘π°“√Õ¬à“ßµàÕ‡π◊ËÕß·≈–‡ªìπ√–∫∫

‡æ◊ËÕπ”‰ª Ÿà§«“¡ ”‡√Á®¢ÕßÕß§å°√ ·≈– √â“ß„Àâ‡°‘¥°“√æ—≤π“

Õ¬à“ß¬—Ëß¬◊π¢Õß —ß§¡µàÕ‰ª

No matter what CSR standards
come out, the development of

CSR motion in order to be compatible
with each organization must be done
systematically by integrating CSR into

all parts of business procedures.
The organization must first have vision

and mission and then go down to its
strategy in running a business that
corresponds with the companyûs

competence.




