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The scientific and technological advance in the past centuries
has changed the way human lives. Overconsumption has
resulted in deteriorating environment and pollutions. The
pollution crisis caused by leapfrog development is now
harming humans. Nevertheless, the business entrepreneurs
should seize an opportunity amidst a crisis to step forward in
fulfilling environment-conscious customers’ satisfactions by
offering innovations which differentiate themselves from others.
The products should express social responsibilities based on
three major poles or “Triple Ps” i.e. planet, people and profit
which signify a balance between society and environment.
As a member of the society, the business should adopt them as

bottom lines on the road to sustainable development.
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Watching world trend - a development
of innovation

Eco products are driven by consumers’ demand for
environment-conscious products and services. These can
be witnessed by the effort of electrical and electronic
appliance manufacturers in advancing their technology to
minimize carbon dioxide emission, a major contributor of
global warming. For instance, in the past, refrigerators
and air conditioners used Chlorofluorocarbons or CFCs as
a cooling agent, the chemicals which damage the ozone
layer in the upper atmosphere. Today, the manufacturers
are using hydro fluorocarbons (HFCs) in replace of CFCs;
however, it was still unsuccessful. In light of this fact,
Greenpeace has thus developed “Greenfreeze” in order to
reduce an increasing greenhouse effect and. promote the
use of greenfreeze technology in refrigerator industry in
EU countries, China, India, Australia and Argentina.
It was in 2004 that some of the world leading electric
appliances manufacturers made a real commitment to
seriously adopt Greenfreeze technology in refrigerator
industry. Also, Greenpeace has developed SolarChill,
a more advanced refrigerator technology which is now
during the prototyping process. Currently, the prototypes
are being field-tested in Senegal, Indonesia and Cuba.

In answering the question of which transportation
mode emits most carbon dioxide, the answer will go to
“airplane”. Especially during taking off which requires
a large deal of energy, the engine needs a lot of fuel

To respond to this issue, a large American Machinery
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Nowadays, many organizations persist in
the sustainable development by offering
innovation and products which express
social responsibilities, based on three

major poles : planet, people and profit.

Group “GE” has conducted and developed aviation
engine innovation aimed at saving energy, least emitting
greenhouse gases (GHGs) e.g. carbon dioxide, nitrous
oxide, operating with less noise as well as being able to
reuse waste or using bioenergy as fuel. At present, KLM
and Emirates Airlines are adopting aviation engine

innovation in order to effectively manage their costs.

Energy innovation especially on transportation
fuel has been progressing incessantly in a bid to alleviate
air pollution and develop alternative fuel in replace of oil.
For example, the PTT Research and Technology Institute
has developed and research on various products e.g.
unleaded gasoline, gasohol, biodiesel as well as other
types of fuel e.g. biofuel, energy from waste as well as
diesel from crop such as Jatropha, algae and others.

In addition to innovations in electric appliances and
large machinery, the endeavor can also be seen in plastic
garbage problem which has been on a rise day after day
as it requires a long time to degrade plastic. Moreover,
burning plastic releases pollutants in air. By virtue of its
drawback, bio-plastic from natural products e.g. corn,
tapioca and sugarcane has been invented. The products
from bio-plastic include artificial bone, bag, cutlery, pen
cap, food container, auto part, mobile phone protective
mask, CD tape recorder, etc.

Apart from the innovation aimed at alleviating air
and soil pollutions, there are also innovations for water
resources preservation created by green-label products
manufacturers. They have placed emphasis on production
process underlying clean technology, energy and resources
saving during production, transportation and utilization.
Also, it should not generate waste burden after use.
An example of this type of product is bio liquid detergent
produced from material and substance from natural
products which is biodegradable, toxic free, and safe for
both users and environment. Nowadays, a number of
products have been certified green labels. These include
package paper, toilet paper, emulsion color, sanitary
ware, heat insulation, lubrication and steel furniture, etc.

Another example of favorite innovation for eco-
product users is a Dutch “Ecofont” which is a new font
design featuring tiny circles placed within the characters.
Therefore it helps reduce the toner used in printing

which is another way to save ink.
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Differentiation strategy through
"a simplicity which is in fact
extraordinary”

Owing to the underlying values of business with
highlights on creativity, systematic understanding of
business process, accountability toward society and
environment as well as a true concern on customers’
need, many businesses have adopted “Differentiation
strategy” by offering “simplicity” which is in fact
“extraordinary”. Such tenet has brought about the
markets many invaluable products innovations such
as world-brand products from Japan - MUJI, which
communicates its concept that “good non-brand products”.

Nowadays, MUJI has around 7,500 product lines
covering garment, food, household products and ready
made houses for example. Those who visit MUJI shops
in Japan will be able to discover that all products
feature basic design and full functionality. In addition, it
emphasizes maximization of resource utilization as well
as material selection and production process which are
environmentally-friendly. At the same time, the products
are good quality at affordable price. In comparison with
the same products in the Japanese market, MUJI keeps
packaging to a bare minimum. Clearly, the company’s
value on social and environment is well translated into
the products.

The practice of CSR in the business is notably seen
in a modern Scandinavian furniture entrepreneur — IKEA,
the worldwide famous retailer especially among young
generation. Under the concept of modernity and full
versatility, IKEA has also stressed importance on quality

material and production process with a concern on
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environmental aspects. The focus is on reusable or
renewable material e.g. wood, cotton, metal, plastic,
glass, and rattan which will help minimize waste and
save transportation cost. Furthermore, IKEA’s packages
are specifically designed to come in flat in order to
provide convenience and keep the transportation cost
low as possible.

IKEA’s policy provides exemplary practice of CSR
which has gained more popularity in EU nations.
European Commission is stepping up its effort in
promoting and campaigning CSR practice in both large
corporations as well as SMEs. Although, currently CSR is
a voluntary act of each individual corporation or company
and not enforced by regulations at national or regional

levels.
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Differentiation strategy through
"a simplicity” is in fact “extraordinary”,
resulting from an understanding of
business process, accountability toward
society and environment as well as

a true concern on customers’ need.
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A combination of three factors for
a balance of product innovation

Thanks to CSR concept in running business,
technological innovation for product and services
keeps moving forward. The approach is translated into
an accountability of its business process as well as
a responsibility towards society which will enable every
life to live in the world with balance. In the meantime, it
educates public to learn and live without harming the
world as a breath of planet is a breath of people which
will prolong the life of business or profit to continue and

enable the business to return good things to the society.

The social and environmental responsibility and
concern from manufacturers leading to sustainable
developments opens up new opportunities to the business.
For instance, a design to reduce unnecessary items
through the downsizing and a shape that can fit the
container or even the use of materials that can be
recycled will definitely help the manufacturers to control
and reduce the production cost which is indeed a profit
for the business.

Nevertheless, the business embracing CSR also
pursues another significant philosophy which is the profit
gained must not come from the unfairly treatments
of stakeholders including customers, shareholders,
employees, partners, community and society. The example
of this type of manufacturer includes an organic food
business e.g. rice, vegetable, herb, tea, coffee and cotton
which emphasizes natural way of production without
using synthetic chemical. As well, it highlights soil
and water resources preservation, insect and plant
disease prevention with a care of ecology, harvesting,
preservation, packaging as well as delivery to consumers.

Even if organic products do not use state of the art
technology, they do have “management innovation”
which addresses fairness and responsibility for
stakeholders i.e. farmers, who produce quality raw
materials, have to be reasonably paid; employees or
labors need to receive fair welfare and pay to maintain
a healthy life-both physical and mental. In addition,

the labor management has to be in line with customs
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and traditions of society. As for
customers or consumers, they
must be offered good quality
products at reasonable price.
The products must also be friendly
to environment- a vital production
cost of organic farm product.
Caffe’ D’Oro is an example
of business which supports ethical trade according to
organic farm concept with an emphasis and concern
right from the beginning through its quality material
selection. The company coordinates with government
agencies, chooses the natural resources suitable for
growing coffee and discourages deforestation for coffee
farming as well as provides opportunity to farmers to buy
cheaper coffee sapling together with promotes a set up
of enterprise community group. This kind of approach
helps improve humans i.e. growing quality seeds in

society.

At the same time, the consumer is another
major contributor for production innovation for society
and environment. The consumers can change their
behavior and choose to buy the products from
organization or manufacturing groups which are
responsible for society and environment. Products
with Green label or Eco-label are perceived more
environmentally friendly than other products in the
market. Also, they should take notice of products’ carbon
label which describes the carbon dioxide emissions
embodied in a product. Presently, carbon labels are
used in some countries e.g. UK and Japan. Some of the
products featuring carbon labels are food, drinks and
household products such as shampoo, soap, etc. Also the
consumers should search for Energy Label No. 5 and
Energy Star and etc. The power of consumers plays
a paramount role in developing technology to solve
problems facing society and environment as well as

maximizing the use of natural resources.
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