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Undeniably, the business competition today has
never been fiercer. To run business with a prime
concern on returns or economic profit alone is not
enough for business longevity. Let alone, sustainable
growth of the organization can not exist without care
in business undertaking in three aspects: economy,
society and environment. The balance of these
elements requires serious attention on all stakeholders
or persons who are impacted by business. Not just
a return of profit to the society, the source of profit
must be critically taken into consideration in order to
ensure that evaluation of the performance of business
operation are based on triple bottom line: people,
planet and profit.

Nevertheless, CSR role has been uninterruptedly
eminent in Thai society than ever. A nexus of the issue
earning much attention from every party including business
entrepreneur in 2010 is the mandate of ISO 26000,
which is the first universally recognized social responsibility
standard. Whether this standard will turn to be an
opportunity or a hindrance in business undertaking or not,

is worth observing.
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Prepare for business in the new age with
ISO 26000

International Organization for Standardization:
ISO developed ISO 26000: Social Responsibility.
Representatives of every group of stakeholders from all
over the world e.g. consumers, government, industry,
labour market, service market, private sectors, and experts,
etc., took part in developing the standard in order to offer
suggestion or produce guidance document as standard
for social responsibility conduct at international level and
one that all types of organizations i.e. private, government,
and even civic society such as non profit organization
and all sizes (large, middle and even small enterprises)
should continuously implement in order to pave a way to
sustainable development.

ISO 26000 draft which has developed since 2002
is due to complete for officially announced by 2010
specifying seven key issues of social responsibilities to be

applied by all organizations as follows:
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A significant element in which a number of parties are
particularly interested is engagement in developing the
standard of all stakeholders which will enable ISO 26000
standard to address all requirements of every party and
become more complete. In addition, another chief issue
is the core objectives of this standard is not verification
and certification but rather a promotion and support the
organizations to practice voluntarily as the act of social
responsibility is the act of virtue from inside not a forced
act. To rigorously follow the law is merely a foundation of
responsibility. Given all factors, the social responsibility is
not a means of advertisement and public relations activities

which most of us have believed.

ISO 26000 movement in Thailand

Dr. Chaiyod Bunyagidj, Ph.D., Vice President of
Thailand Environment Institute commented on business
sector’s understanding on social responsibilities that
“in the past, most businesses in Thailand still understood
that contributing to society and surrounding community
is handing out, offering financial fund, and public relations
activities. These actually are a part of social responsibility
demonstrations as they are not true and complete
accountabilities which in fact should start from efficient
internal management and further expand externally
to the society which will essentially ensure sustainable

development.”
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Asst. Prof. Dr. Suthisak Kraisornsuthasinee,
a lecturer in Marketing Department, Faculty of Commerce
and Accountancy, Thammasat University and an expert
on CSR offered his view on comparison study of CSR-DIW
and draft of ISO 26000 that “both standards are quite
consistent especially their principles and key seven
elements which will help entrepreneurs to get an overall
picture of how to demonstrate social responsibilities and
enable them to study and see directions for a practical
means. It is likely that the standard will play a role in Thai

industry in the near future.”

Open a door of business opportunity with
ISO 26000

Dr. Chaiyod expounded on key concepts that help
enterprises to successfully follow the standards on social
responsibility that “The core issues of social responsibilities
that enterprises should behold are: 1) compliance with the
law or international norm; 2) meeting expectations of all
stakeholders; 3) integration of social responsibilities with
internal management; and 4) lastly, the realization of the

aim of sustainable development.
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Thus the momentum of standard of social responsibility
on business enterprises can be explained in a way that
if any enterprise is able to comply with the standard,
particularly ones which has to engage in business in
an international arena, the standard of social responsibility
will be regarded as a proof for a recognition in world
community as well as competitive edge over their
counterparts.

In addition, in term of employees, social responsibilities
are beneficial as it increases employees’ pride of working
with organizations, enables them to work with content
apart from financial reward. The organizations can retain
capable employees as well as attract new quality personnel
to join the organization. Simultaneously, the organization
can generate income and gain larger market share as
the customers chose to purchase products and service

from socially responsible organizations.
ISO 26000 and a challenging task

On obstacles of ISO 26000 towards business
enterprises, apparently, Thai personnel in business
entities are not sufficiently knowledgeable of ISO 26000.
Furthermore, the standard is highly complicated and needs
to be adapted to the nature of each organization. As well,
this remains an issue for every organization to keep abreast
of movement for adaptation and improvement.

Dr. Suthisak viewed that “It all began with the
misunderstanding that CSR is merely an activity of
returning profit to nourishing society through the act of
philanthropy to less privileged group. They neglect the
scrutiny of how profit is derived or if the business is ethical
for the stakeholder or not. And that is the main principle of
CSR and ISO 26000."

What deserves most attention next is even though the
International Organization for Standardization confirmed
that ISO 26000 was just a practice guideline not a rule
in order to avoid adaptation of standard as trade
discrimination. Nonetheless, various organizations in
industry may hardly avoid implementation of ISO 26000
as the standard is likely to become a condition for product
and services agreement with international counterparts.

If Thai enterprises do not correspond with the ISO 26000,
they might face trade protectionism at last.

Dr. Suthisak however gave his view that “Social
responsibility takes center on seriously eliminating negative
impact and reaps benefit from addressing social and
environmental issue for developing society in a sustainable
way. No matter if the standard or how it is employed

as trade protectionism or not, if we consider the long
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term scenario, it will still be a mechanism Thai business
should practice because the benefit for society is wider
and more sustainable than the focus of achieving return
on investment of any particular shareholder over a short
period. The main beneficiary of CSR rooted in ethical
practice of business is for the majority of the Thai in Thai

society today and in the future.
The answer for sustainability

Dr. Chaiyod left his final tip to the businesses in
conducting social responsibilities projects to ponder about
that “in choosing social responsibilities, there are several
issues the enterprise should take into consideration. That
is, they should comply with company’s core business and
the company should engage employees in activities which
are seriously undertaken on a continuous basis and most
importantly the results must pave a way to sustainable

development.”

To efficiently and effectively implement and apply
ISO 26000, the business entities must first deeply
understand the nature of social responsibilities, how to
practice and the objectives. Presently, each organization
has a good manual to follow - ISO 26000 - which will be
completed in 2010 or existing CSR-DIW which is adapted
to suit Thai business context.

In addition, the government must develop support
and assistance program to motivate more organizations.
Meanwhile, the organizations must cooperate and modify
internal process in order to create the process which is
consistent with ISO 26000 so as to become a culture that
is embedded in the organization for prosperity along with
Thai people and world community.

Finally, no matter what ISO 26000 will be an
impediment or an opportunity for business undertaking,
above all, ISO 26000 plays a crucial role in development
for a better tomorrow and becomes a powerful force to

change the world on a course of sustainable development.
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