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A Label that
Changes the World.

Dating back to the year 1993, the Electricity Generating
Authority of Thailand (EGAT) first promoted energy conserva tion
among people and encouraged electrical appliance producers
to manufacture or import high efficient appliances under
a project of No. 5 energy-saving label on electrical appliances.

It is an environmental label which has successfully gained
high acceptance from both manufacturers and consumers
and still enjoys its success up until now.
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familiar No. b label
represents a guarantee of saving of energy and our pocket
money. Certainly, money for most people in the society

is the first priority in our life, but if we seriously look at it,
the more consumers buy No. b energy saving electrical
appliances are a true indication of an ongoing power of
responsibilities for environment in our country.

Before we learn more about other environmental
labels or Eco labels, we should recollect an origin of
environmental label so as to see its development
and direction briefly. The label was originated from
the Earth Summit on sustainability development in
Rio De Janairo in 1992. Following the event,
an issue on consumers’ responsibilities was raised by
the producers, the consumers, who also have accountability
on environment, society, and the world in order to help
create a better planet to live on.

Later, Germany was the first country which seriously
implemented an environmental label. Actually, it had
introduced its own green label - a blue angle - to certify
environmentally friendly products since 1978. The label
became well-known and has gained a huge popularity
among public. When shopping, most German would not
buy any product if they could not find the products with
the label. A growing concern of green minded customers
also took place in other developed countries such as
Canada, Japan, Korea, Taiwan and EU countries.

Those countries created their own labels and they have
been widely used. The label is used as a marketing tool
to provide customers information that can make them
more informed choices when choosing products and
services. Meanwhile, for entrepreneurs, it motivates them
to develop innovation for their products and services to
be more environmentally friendly.

Due to this trend, Thailand led by Thailand
Environmental Institute (TEI) and Thailand Business
Council for Sustainable Development in collaboration with
Ministry of Industry, Ministry of Science and Technology,
and Ministry of Natural Resources and Environment
developed a green label in 1993 to certify the products
and services rendering lesser impact on environment when
compared to the same kinds of products and services
in the market. Thereafter, the organizations then tried to
promote the green label to Thai people more. A number
of entrepreneurs with environmental consciousness
have applied for a green label certification and several
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organizations were already certified e.g. seven branches
of PTT service stations at Sukhapiban lll, Welfare of State
Railway Authority of Thailand, Rajamangala Institute of
Technology, Krungthep, Prachacheun Road, Pracharat
Road, Pattanakarn and Nong Khaem.

Dr. Pongvipa Lohsomboon, Director of Carbon
Market Promotion, Thailand Greenhouse Gas
Management Organization (Public Organization) or TGO,
a pioneer in the environmental label since the beginning,
informed us on the types of Eco labels with reference on
ISO 14020:2000 as follows:

Type | is certified by an independent or governmental
organization and awards to the products that possess
qualities according to specified properties designed by
the organization based on consideration of entire life cycle
of the products e.g. a green label.

Type Il is a self declaration label by manufacturers
or producers to inform that their products are
environmentally friendly without establishing rules or
specifications as Type I. This type is to inform information
to customers and create credential among consumers for
instance, a mobius loop label signifying a recycle process
of the products.

Type lll is a label showing quantified product
information based on life cycle assessment which is verified
by independent organizations. Apart from environmental
labels issued by various organizations, there are also
several labels under “a single issue” category which
emphasizes one sub issue for instance, energy saving
for computer - an energy star; electricity saving - No. b
electrical appliances; and reducing green house effect -
a carbon footprint label, etc.

As for the steps to issue environmental labels by
the central organizations in particular, firstly, a committee
is set up to review each type of products that requires
areas causing environment impacts and the way that they
can improve to solve such issues in order to establish
standards. Then, the producers with environmental concern
or those wishing to be certified the standards for export
purpose will submit their products to certified organizations
to audit if their products comply with the standards or not.
Upon compliance, the label will be issued and a small fee is
required. Various organizations in charge of environmental
labels are TEI (Green label), TGO (Carbon footprint
label) and also Tourism Authority of Thailand (Green
leaf label) which is an authority to certify environmentally
friendly hotels.

In addition to aforementioned No. 5 electrical
appliances label and a green label, another type of
label which has become talk of the town at present is
a carbon footprint label identifying volume of carbon
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Getting to Know Carbon Labels.
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Carbon Reduction label signifying that
the products are from factories having
a manufacturing process that reduces
the carbon by at least 10 percent from
the year 2002 which is the base year.

Carbon Footprint label signifying
a volume of carbon dioxide
release from an entire life cycle
of the product.
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Not only producers alone who
must take responsibility in
improving environment of

the world, the consumers
themselves need to take part
in social, environment and
world stewardship.

In addition, we must accept that a calling for or
environment consciousness from Thai consumers is not
so strong when compared with developed countries. As
we can see that most of Thai producers are enthusiastic
about receiving certification on environmental label due to
export requirement where consumers are very environment
conscious.

When the campaign on environmental label at
individual level did not get good response, the organization
that has campaigned on environmental label then had to
change strategy by turning to large consumers such as
government who is the largest consumer of the country.
They sparked attention of the government to support
products which are environmentally friendly.
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CoolMode label is created by GTO, Textile Development Institute, and Ministry of Industry which have jointly
organized a project of Textile Development to stop global warming to encourage manufacturers to develop methods
to produce fabric and cloth that reduce global warming. It is hoped that wearers will feel comfortable with the cloth
which is suitable for the temperature in Thailand. As a result, the consumers need not to turn on air conditioner

to cool down the room which will save money and energy at the same time.
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As a consequence, in 2008, the government endorsed

a procurement policy for environmentally friendly products.
Ministry, department and divisions will procure green label
products and other environmental labels. If the producers
want to sell their products to the government then they
need to apply for an environmental label. In so doing, more
products with environmental labels will be launched in the
market as more alternatives for consumer to choose. At the
end of the day, the environment and the world will benefit
from the project which kills two birds with one stone.

Despite the fact that environmental campaign at
individual level needs time to prove the success as this
kind of program cannot achieve in a short period. It is
how we instill and incubate conscience of public mind
by starting from good education which serves as a vital
mechanism in developing people to have logical reason,
understanding and realization that all human activities will
affect environment.

Nevertheless, Dr. Pongvipa, “the craftsman of

environment label” still believes in potential of Thai
consumers and power of change. It is a matter of a lack of
factor to drive that energy to ignite soon and every sector
needs to cooperate to make the power of changes happen.
This view is consistent with Daniel Goleman, American
psychiatrist and writer who says in his book “Ecological
Intelligence” that “rethinking at individual level may be

an easy way that is most difficult to achieve but it is most
necessary for a change. Because “people” is a driving force

which affects society, environment, and the world at large.”

We can be a part of supporting products and
environmentally friendly products by reading additional
information at www.tgo.or.th and www.tei.or.th.
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